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ASEAN Economic Community 2015

Regional Value Chains in ASEAN

ACIA I

Facilitates

(investment) RVCs regional value chains |
Regional and production
Examples . integration networks Faports and GIC
* Automotive » Global
AF AS * Electronics * Intraregional
) ENS
ervices) Subcomponents

Key electronics components
Consumer electronics (e.g.
computers)

* Agriculture (palm oil)

Increases
ASEAN comnectivity,
through production,
investment, trade and

/ KEA business linkages
b AN

(labor) Companies’ Countries’ Industries’
Source: ASEAN Secretariat and o connectivity connectivty

UNCTAD, 2014
Supported by the I
European Union




N 'Miember Countries

Thailla nd

Philippines
I

Cambodia
1

[

K€E3—

Brunei
Darussalam
I

Malaysia
L

—

1onesia
1

Singapore

THAILAND AS AN ASEAN HUB

— Supported by the ‘
3’ European Union
| o~



3

ASEAN Connectivity Master Plan
» ASEAN Highway Network Project
» Open Skies Policy

» ASEAN Single Window (ASW) and
National Single Window (NSW)

Strong Transport and Logistics Infrastructure
via Thailand’s 8-years (2015 — 2022)
Transportation Development Strategic Plan
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VI DY XN [I]: ] Logistics and Business Hub for ASEAN

Infrastructure Quality Ranking 2014-15

Road Railway Port Air Trans

hailand ranked in the upper band in  HongKong 7 3 4 3
erms of infrastructure development in i:‘rgeaapore 168 ”1/;‘ 227 311
ASEAN Taiwan 12 ] s 3%
nvestment Promotion Scheme Malaysia 19 1 19 19
Thailand 50 14 54 37

> International Headquarter (IHQ) and
International Trading Center (ITC)
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BILATERAL TRADE Investment Potential

Sectors with Potential to Attract Investment - Thailand

Industry Export Share in World Import Tariff

Electrical and electronic equipment 46,167.0 1.9% 42,429.4 6.
Chemicals and chemical products 23,628.4 1.2% 26,531.1 4.
Rubber and plastic products 12,775.7 2.8% 5,334.5 8.
Mining and quarrying 513.8 0.1% 2,116.9 4.
Food, beverages and tobacco 27,954.2 2.8% 9,873.7 16..
Wood and wood products 3,609.3 1.1% 2,891.6 7.
Agriculture and hunting 11,535.6 2.3% 3,994.1 10.
Coke, petroleum products and nuclear fuel 11,976.0 1.1% 5,825.6 4.
Source: International Trade Centre Supported by the
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T RUTAR YU Thei-Bulgaria Trade Overview
Bulgarian Exports to Thailand - 2013

Electrical, electronic equipment 9.33 M 28%
Residues, wastes of food industry, 6.09 M 44%,
animal fodder

Machinery 241 M 30%
Cereals 2.04 M N.A
Pharmaceutical products 1.96 M 49%

* Value of Bulgarian Exports to Thailand in 2013 was more than USD 30.625 Million

» 20% average growth for Bulgarian Exports to Thailand between 2009-2013

Source: International Trade Centre
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T RUTAR YU Thei-Bulgaria Trade Overview
Thai Exports to Bulgaria - 2013

Rubber and articles thereof 7.0 M 16%
Electrical, electronic equipment 595M 17%
Machinery 276 M 3%
Manmade staple fibres 1.89 M 27%
Meat, fish and seafood preparations 1.89 M 38%

» Total Thai Exports to Bulgaria in 2013 was valued at more than USD 30.06 Million
» 15% average growth for Thai Exports to Bulgarian between 2009-2013

Source: International Trade Centre
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THE THAI MARKET ThCIi-BU|gCII‘iCI Trade Overview

Opportunities for Bulgarian Companies

* Potential Investment Sectors
» Transportation
» Healthcare and Tourism
» Energy and energy efficiency

* Thailand and Bulgarian Agreement on Promotion and Protectior

of Investment
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